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Media overview
The easier you make it for them, the more likely they are to use it

Journalists and editors are busy on 
a daily cycle, working on up to 8 
stories at a time

• Newspapers
• TV
• Radio
• Online

You can make their job easy by 
giving them info they can use 
straight away

• Media packs
• Quotes 
• Images 
• Animations
• Videos
• Availability (mobile phone)



Structure of a story for newspaper – inverted pyramid

• Key information at the start
• Story is cut from the bottom up

By Inverted_pyramid.jpg: The Air Force Departmental Publishing Office (AFDPO)derivative work: Makeemlighter -
Inverted_pyramid.jpg, Public Domain, https://commons.wikimedia.org/w/index.php?curid=12793490



People like People

• Topic expert
• Looking for a yarn

• Interviews are a balance 
between what you want to say 
(message) and what “The 
Media” want to say 
(advertising)



Newsworthy
• Conflict

• Location / local angle

• Incident

• Timing (happening now)

• Extremes: Biggest, Best, Most, First

• New

• Scandal

• David vs Goliath

• Surprise

• Hypocrisy 



Who are you? Where are you from? 
What do we want to celebrate?

• Themes: Instrumentation and Data/Astrophysics
• Nodes / Universities
• Individual / Team
• Research / Students / Professional staff
• Publications / Awards
• Applications / Research Translation
• #FacesOfOzGrav
• What’s next? Future research and detectors



Caution

• You are responsible 
for everything that 
comes out of your 
mouth

• Assume every 
microphone is on 
and every camera 
and phone is 
recording you

https://www.abc.net.au/news/2015-09-11/dutton-overheard-joking-about-sea-levels-in-pacific-islands/6768324



Safety

• Get good helpers
• Prepare / brief them
• Practice

https://www.news.com.au/entertainment/tv/morning-shows/natarsha-belling-avoids-injury-after-
coke-experiment-goes-wrong/news-story/0f30f23af39ffacb314a20a04b6413d6



• Choose a main focus / 
message / hook

• Current research
• Practice
• Filming



Australian Science Media Centre (AusSMC) and Scimex
https://www.scimex.org/

Start a science profile so journalists have access 
to you as an expert in your field. 
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